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1. General rules

The Form of the ad that enables the broadcast of video material as an
advertising medium.

The advertising film is equipped with standard navigation buttons that
allow to stop it at any time, mute the sound, return to the beginning and
repeat it.

pOlS(_DIt 7 Polsat Media Spotka z ograniczong odpowiedzialnoscic
medld J ul. Ostrobramska 7 4-175 Warszawa


mailto:sekretariat@polsatmedia.pl
http://www.polsatmedia.pl/

1. General rules

The submitted creatives may not trigger warnings and errors while
displayed, or otherwise disrupt the operation of the pages on which
they are displayed. Ads which cause errors or warnings in the user’s
browser will not be accepted for broadcast.

File names of the creatives provided should not include Polish
characters or spaces, and the files should be marked as such:
Advertiser/campaign_name_ad type_dimensions.extension or ad
type_dimensions.extension.

We require a complete set of creatives to be sent once, for the entire
duration of the campaign, at least 3 working days before start.
Otherwise, we do no guarantee the timely launch of the campaign.

The creatives have the size and weight specified in the detailed
specification of a given ad format.

The complete set of creatives must be accompanied by an active
address to which the creatives are to be directed after clicking -
unless the creative is not to be clickable

We reserve the right to change the resolution and reduce the
number of frames per second as well as convert the received video
to other formats.
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The complete set of creatives must be accompanied by an active
address to which the creatives are to be directed after clicking -
unless the creative is not to be clickable.

The Ads/Sponsorship Billboards which are to be broadcast shall be
delivered to POLSAT MEDIA digitally in the form of files delivered
through the Polsat Media Adflow platform, compliant with the
technical specification available at:

Broadcast materials are stored for 3 months from the date of its Iost
broadcast. After this term POLSAT MEDIA is entitle to erase this
material without the necessity to inform the Advertiser about this
fact.

Al Content Labelling: Effective from 2 August 2026, all advertising
creatives generated or modified using Al (in whole or in part,
including Al-generated images, backgrounds or audio) must include
a clear and prominent disclosure informing users that the content
has been generated or modified using Al. This requirement does not
apply where Al has been used solely for technical post-production
editing of existing content (e.g. colour correction, retouching or audio
enhancement). The content creator is responsible for ensuring
compliance with these Al labelling requirements.
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2.VIDEO formats

2.1 Pre-Roll/Mid-Roll/Post-
Roll (desktop mobile smart TV)

Description: Linear ad, in the form of the
advertising spot broadcast before or during the
video materials.

Ad is available on all platforms, i.e on personal
computers, mobile devices (mobile phones and
tablets) and on the TV platform. The ad is clickable
on all platforms except for the smart TV platform.
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2.VIDEO formats

2.1 Pre-Roll/Mid-Roll/Post-
Roll (desktop mobile smart TV)

Required materials : Comments :

= Format - MP4 = Spot must have an audio track in

= Video encoding format- H264/AVC addition tothe video track.

= The above —mentioned resolutions
refer to the effective area og video ad

= Video bitrate— 9-15 Mb/s — i.e refer to the area without

» Resolution — 1920x1080 cartridges.

= Video encoding format profile - High

= Durations of the ad other than 30

" Type of scan - progressive seconds are allowed

= Pixel aspect ratio—16:9

= FPS-25

= Audio encoding format— AAC

= Number of audio tracks— 2 (stereo)
= Sampling rate - 44.1 or 48.0 kHz

= File Size: No Restricions
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2.VIDEO formats
2.2 Branded video
(desktop, mobile)

Description: A combination of a video ad with
interactive elements placed directly above the
played advertising spot.

Emission only during the advertising spot.

Required materials : Comments :

= Video material prepared according to the = Audioin the ad is allowed without user
guidelines for linear video advertising. interaction.

= Qverlay - prepared according to the = The format is not supported in
following guidelines: application environments.

- file size: up to 40kb
- format: JPG/PNG

= dimensions: any (recommended up to
650x150px in horizontal orientation and do
100x300px in vertical orientation)
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2.VIDEO formats

2.2 Branded video
(desktop, mobile)

Capabillities: Recommendations:
= Buttons can feature either an opaque or = Placement of 1to 3 buttons along the
transparent background. right or left edge, with a 100 px offset

= Each button can be clickable or non- from the top Edge.

clickable and can link to a distinct URL. = Buttons should be created with
dimensions between 140x140 px and
170x170 px, based on a video resolution
of 1920x1080 px.
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2.VIDEO formats

2.3 Player Branding
(desktop)

Description: A static graphic advertisement placed
alongside editorial content on the INTERIA.PL
portal.

Required materials: Comments:
= File size: upto15kb = INTERIAPL reserves the right to

= Dimensions: 625x50 and 625x100 px approve each creative
(mandatorily in two sizes)

= Technology: GIF, JPEG, PNG, JPG

Comments: In the upper-left corner of the top
bar, the "ADVERTISEMENT" annotation
appears, which may obscure sensitive
information if placed in this area.
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